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Most children have poor diets
What experts recommend
USDA. Empty calories: How many can | have? www.choosemyplate.gov/how-many

Too many high-sugar high-fat foods

Reedy J, Krebs-Smith SM. Dietary sources of energy, solid fats, and added sugars among children
and adolescents in the United States. Journal of the American Dietetics Association. 2010;
110:1477-1484.

Not enough fruits and vegetables
CDC, Vital Signs report. 2014. www.cdc.gov/media/releases/2014/p0805-fruits-vegetables.html

Poor diet leads to poor health

Ogden CL, Carroll MD, Kit BK, Flegal KM. Prevalence of obesity and trends in body mass index
among US children and adolescents, 1999-2010. JAMA. 2012; 307:483-90.

CDC, National Diabetes Statistics Report, 2014.
www.cdc.gov/diabetes/pubs/statsreport14/national-diabetes-report-web.pdf

Lifelong consequences

Dietz W. Health consequences of obesity in youth: Childhood predictors of adult disease.
Pediatrics. 1998; 101:518-525.

Freedman DS, Mei Z, Srinivasan SR, et al. Cardiovascular risk factors and excess adiposity among
overweight children and adolescents: The Bogalusa Heart Study. Journal of Pediatrics. 2007;
150:12-17.

Children may live shorter lives than their parents
Olshansky SJ, Passaro DJ, Hershow RC, et al. A Potential Decline in Life Expectancy in the United
States in the 21st Century. New England Journal of Medicine. 2005; 352:1138-1145.

The truth about food marketing
Federal Trade Commission. A Review of Food Marketing to Children and Adolescents: Follow-Up
Report. 2012. www.ftc.gov/0s/2012/12/121221foodmarketingreport.pdf.

Slide 11: What is digital marketing?

Harris JL, Schwartz M, Brownell, K, Sarda, V, Dembek, C. Cereal FACTS 2012: Limited progress in
the nutrition quality and marketing of children's cereals.
http://www.cerealfacts.org/media/Cereal _FACTS_Report_2012_7.12.pdf.

Harris JL, Schwartz M, Munsell CR, Dembek CR, Liu S. Fast food FACTS 2013: Measuring progress
in nutrition and marketing to children and teens.
http://fastfoodmarketing.org/media/FastFoodFACTS Report.pdf

Harris JL, Schwartz M, LoDolce ME, Munsell C, Fleming-Milici F. Sugary drink FACTS 2014: Some
progress but much room for improvement in marketing to youth.
http://sugarydrinkfacts.org/resources/Targeted-marketing-sheets-Black-Hispanic.pdf




Slide 14: Advergames
e Harris J, Weinberg M, Javadizadeh J, Sarda V. Monitoring food company marketing to children to
spotlight best and worst practices. Advances in Communication Research to Reduce Childhood
Obesity. Springer New York. 2013. 153-175

Slide 15: Video game placements
e In-game advertising in EA games lifts brand sales: First time research connects what consumers
see in-game with what they buy in-store. Business Wire. September 14, 2010.
http://www.businesswire.com/news/home/20100914005596/en/In-Game-Advertising-EA-
Games-Lifts-Brand-Sales

Slide 16: Banner ads on kids’ websites

e Ustjanauskas AE, Harris JL, Schwartz MB. 2014 Food and beverage advertising on children's
web sites. Pediatric Obesity. 9(5):362-72.

Slide 18: Engaging youth
e Twitonomy (2016). Available at http://www.twitonomy.com/.

Slide 20: Coke’s slumping sales
e Mendoza, L. Coca-Cola: Share a Coke US. 2015.
https://www.warc.com/Pages/Search/WordSearch.aspx?g=coca-
cola&Area=ALL+OF+WARC&Filter=ALL+OF+WARC&Sort=(Default)

Slide 23: TV time is down, but internet is up

e Are young people watching less TV? (Updated- Q3 2015). 2015.
http://www.marketingcharts.com/television/are-young-people-watching-less-tv-24817/

e CRSurvey: 7.5 Million Facebook Users are Under the Age of 13, Violating the Site’s Terms. May
10, 2011. http://pressroom.consumerreports.org/pressroom/2011/05/cr-survey-75-million-
facebook-users-are-under-the-age-of-13-violating-the-sites-terms-.html|

e Lenhart, A. Teens, Social Media & Technology Overview 2015. April 9, 2015.
http://www.pewinternet.org/2015/04/09/teens-social-media-technology-2015/

e Always connected: The new digital media habits of young children. The Joan Gantz Cooney
Center at Sesame Workshop. 2011. http://www.joanganzcooneycenter.org/wp-
content/uploads/2011/03/jgcc_alwaysconnected.pdf

Slide 24: More and more of that time is spent on mobile devices
e The common sense census: Media use by tweens and teens. 2015.
https://www.commonsensemedia.org/sites/default/files/uploads/research/census_executivesu

mmary.pdf

Slide 26: This is advertising in disguise
e Harris JL, Heard, A, Schwartz M. Older, but still vulnerable: All children need protection from
unhealthy food marketing. Rudd Brief. 2014.
http://www.uconnruddcenter.org/files/Pdfs/Protecting_Older_Children_3_14.pdf

Slide 27: Is this fair?



e 2014 Teens and the Screen study. McAfee. 2014.
http://www.mcafee.com/us/about/news/2014/q2/20140603-01.aspx



