UConn Rudd Center for Food Policy and Obesity Presentation
Food Marketing to Youth: What’s the Harm?

Sources

Slide 2:

Slide 3:

Slide 4:

Slide 5:

Slide 6:

Slide 7:

Slide 9:

What experts recommend
USDA. Empty calories: How many can | have? www.choosemyplate.gov/how-many

Too many high-sugar high-fat foods

Reedy J, Krebs-Smith SM. Dietary sources of energy, solid fats, and added sugars among children
and adolescents in the United States. Journal of the American Dietetics Association. 2010;
110:1477-1484.

Not enough fruits and vegetables
CDC, Vital Signs report. 2014. www.cdc.gov/media/releases/2014/p0805-fruits-vegetables.html

Poor diet leads to poor health

Ogden CL, Carroll MD, Kit BK, Flegal KM. Prevalence of obesity and trends in body mass index
among US children and adolescents, 1999-2010. JAMA. 2012; 307:483-90.

CDC, National Diabetes Statistics Report, 2014.
www.cdc.gov/diabetes/pubs/statsreportl4/national-diabetes-report-web.pdf

Lifelong consequences

Dietz W. Health consequences of obesity in youth: Childhood predictors of adult disease.
Pediatrics. 1998; 101:518-525.

Freedman DS, Mei Z, Srinivasan SR, et al. Cardiovascular risk factors and excess adiposity among
overweight children and adolescents: The Bogalusa Heart Study. Journal of Pediatrics. 2007;
150:12-17.

Children may live shorter lives than their parents
Olshansky SJ, Passaro DJ, Hershow RC, et al. A Potential Decline in Life Expectancy in the United
States in the 21st Century. New England Journal of Medicine. 2005; 352:1138-1145.

The truth about food marketing
Federal Trade Commission. A Review of Food Marketing to Children and Adolescents: Follow-Up
Report. 2012. www.ftc.gov/0s/2012/12/121221foodmarketingreport.pdf.

Slide 10: Children see 13 TV ads for foods and beverages every day

Shehan CV, Harris JL. Trends in television food advertising to young people: 2014 update. 2015.
uconnruddcenter.org/files/Pdfs/TV%20ads%20trend%20update%202015.pdf

Slide 11: Foods high in sugar, salt and fat

Powell LM, Schermbeck RM, Chaloupka FJ. Nutritional content of food and beverage products in
television advertisements seen on children’s programming. Childhood Obesity. 2013; 9:524-531.

Slide 12: Food marketing works



e |Institute of Medicine. Food Marketing to Children: Threat or Opportunity? Washington, DC:
National Academies Press, 2006. www.iom.edu/~/media/Files/Report%20Files/2005/Food-
Marketing-to-Children-and-Youth-Threat-or-Opportunity/KFMOverviewfinal2906.pdf

e Harris JL, Bargh JA, Brownell KD. Priming effects of television food advertising on eating
behavior. Health Psychology. 2009; 28(4):404-413.

e Andreyeva T, Kelly I, Harris JL. Exposure to food advertising on television: Associations with
children’s fast food and soft drink consumption and obesity. Economics and Human Biology.
2011; 9(3):221-233.

Slide 13: Getting kids’ attention
e Roberto CA, Baik J, Harris JL, Brownell KD. Influence of Licensed Characters on Children's Taste
and Snack Preferences. Pediatrics. 2010; 126;88-93

Slide 15: Double dose of food marketing

e Lappe A. Junkfood industry’s shameful targeting of Black and Latino youth (2014, May 27).
america.aljazeera.com/opinions/2014/5/ junk-food-targetmarketingblacklatinoyouth.html

e Ohri-Vachaspati P, Isgor Z, Rimkus L, Powell LM, Barker DC, Chaloupka FJ. Child-directed
marketing inside and on the exterior of fast food restaurants. American Journal of Preventive
Medicine. 2014; 48(1):22-30.

e Powell LM, Rimkus LM, Isgor Z, Barker D, Chaloupka FJ. Exterior marketing practices of fast-food
restaurants—a BTG research brief. 2012. www.bridgingthegapresearch.
org/ asset/2jc2wr/btg_fast food_ pricing_032012.pdf.

e Terry-McElrath YM, Turner L, Sandoval A, Johnston LD, Chaloupka FJ. Commercialism in US
elementary and secondary school nutrition environments: Trends from 2007 to 2012. JAMA
Pediatrics. 2014; 168(3):234-242.

e Yancey AK, Cole BL, Brown R, et al. A cross-sectional prevalence study of ethnically targeted and
general audience outdoor obesity-related advertising. The Milbank Quarterly. 2009; 87:155-184.

e Harris JL, Schwartz M, Munsell CR, Dembek CR, Liu S. Fast food FACTS 2013: Measuring progress
in nutrition and marketing to children and teens.
http://fastfoodmarketing.org/media/FastFoodFACTS TargetedMarketing.pdf

e Harris JL, Schwartz M, LoDolce ME, Munsell C, Fleming-Milici F. Sugary drink FACTS 2014: Some
progress but much room for improvement in marketing to youth.
http://sugarydrinkfacts.org/resources/Targeted-marketing-sheets-Black-Hispanic.pdf

Slide 16: Children’s Food and Beverage Advertising Initiative (CFBAI) pledges
e CFBAI Product List (January 2016). www.bbb.org/globalassets/shared/media/cfbai/cfbai-
product-list-jan-2016_final.pdf

Slide 17: McDonald’s CEO remarks
e Simon M. 10 most absurd lies told by McDonald’s CEO. 2013, May 30.
www.alternet.org/food/top-10-lies-told-mcdonalds-ceo-its-annual-shareholders-meeting

Slide 18: Coca-Cola doesn’t advertise to kids
e Coca-Cola. Partnering for healthier communities. 2013, May 8. www.coca-
colacompany.com/stories/partnering-for-healthier-happier-more-active-communities-coca-
cola-announces-global-commitments-to-fight-obesity-supports-programs-in-georgia-and-atlanta




Slide 19: Targeting children is good for business

e Beder S. A community view: Caring for children in the media age. 1998.
https://www.uow.edu.au/~sharonb/children.html

e Consumers Union. Selling America’s Kids: Commercial pressures on kids of the 90’s.
consumersunion.org/news/selling-americas-kids-commercial-pressures-on-kids-of-the-90s-part-
one/

e CEO of Prism Communications: Quoted in Ontario Secondary School Teacher's Federation,
‘Commercialization in Ontario Schools: A Research Report', (: Ontario Secondary School
Teacher's Federation, 1995), p. 4.

e Leonhart D, Kerwin K. Hey kid, buy this! BusinessWeek. 1997, June 30.
www.businessweek.com/1997/26/b35331.htm

Slide 20: What do parents think?
e Ustjanauskas AE, Eckman B, Harris JL, et al. Focus groups with parents: What do they think
about food marketing to their kids? Rudd Report. 2010.
www.uconnruddcenter.org/files/Pdfs/RuddReport FocusGroupsParents 5 10.pdf

Slide 23: Television & Obesity
e Dennison BA, Erb TA, Jenkins PL. Television viewing and television in bedroom associated with
overweight risk among low-income preschool children. Pediatrics. 2002;109(6):1028-1035.
e Wiecha, Jean L., et al. Household television access: associations with screen time, reading, and
homework among youth. Ambulatory Pediatrics. 2001; 1(5): 244-251.

Slide 29: Take action
e Ustjanauskas AE, Eckman B, Harris JL, et al. Focus groups with parents: What do they think
about food marketing to their kids? Rudd Report. 2010.
www.uconnruddcenter.org/files/Pdfs/RuddReport FocusGroupsParents 5 10.pdf




